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Credits 


Screenplay by Rowland Barber, Arthur Ross; Story by 
Lawrence L. Goldman; Story Idea by Jack Rabin, Irving 
Block; Directed by Sidney Miller; Assistant Director, William 
Dorfman; Director of Photography, Frank G. Carson; Art 
Director, William Flannery; Film Editor, Al Clark, A.C.E.; 
Set Decorator, James A. Crowe; Make-up Supervision, Clay 
Campbell, S.M.A.; Hair Styles, Helen Hunt; Recording Super- 
visor, John Livadary; Sound, George Cooper; Special Photo- 
graphic Effects Created by Jack Rabin, Irving Block and Lou 
DeWitt; Music Composed and Conducted by Raoul Kraushaar; 
Produced by Lewis J. Rachmil; Executive Producer, Edward 
Sherman. A D.R.B. production. A Columbia Picture. 


Story 


(Not for Publication) 

Artie Pinsetter, small town rubbish collector and amateur 
scientist, invents Max, a wonder machine which moves people 
backward and forward in time, turns Artie into a space-ex- 
ploring rocket and Artie’s girl, Emmy Lou Raven, into a giant. 
The U. S. Army, on maneuvers in the area, inevitably is in- 
volved with Artie and his 30-foot blonde bride. When the 
wonder machine finally brings Emmy Lou down to normal 
kissing size, Max is grabbed up by the Pentagon and Emmy 
Lou by Artie. 
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Official Billing 


COLUMBIA PICTURES 25 % 


presents 


THE 30 FOOT BRIDE 
OF CANDY ROCK 


starring 


LOU COSTELLO 


with 
DOROTHY PROVINE e GALE GORDON 35% 


Screenplay by 
ROWLAND BARBER, ARTHUR ROSS 15% 


Story by LAWRENCE L. GOLDMAN 15% 





100% 


Special Effects by : 
JACK RABIN, IRVING BLOCK, LOUIS DeWITT 15% 


Directed by SIDNEY MILLER 15% 


Story Idea by 
JACK RABIN, IRVING BLOCK 15% 


Produced by LEWIS J. RACHMIL 15% 
Executive Producer, EDWARD SHERMAN 15% 
A D. R. B. PRODUCTION 15% 
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LOU COSTELLO 


wtn DOROTHY PROVINE - GALE GORDON 


Screenplay by ROWLAND BARBER, ARTHUR ROSS Story by LAWRENCE L. GOLDMAN 
Special Effects by JACK RABIN, IRVING BLOCK and LOUIS De WITT 

Directed by SIDNEY MILLER + Story Idea by JACK RABIN, IRVING BLOCK 
Produced by LEWIS J. RACHMIL + Executive Producer, EDWARD SHERMAN 
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Ad No. 203—70 Lines 





"1 DONT CARE HOW BIG SHE GETS / 
/LOVE EVERY GORGEOUS YARD OF HER!" 
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Composite Mat 


Special Mat No. 1 includes the following eight pressbook ads and 
two publicity scene mats: 


e Ad No. 101 ° Ad No. 201 
e Ad No. 102 °e Ad No. 202 
© Ad No. 103 e Ad No. 203 
e Ad No. 104 ¢ Publicity 1-A 
° Ad No. 105 ¢ Publicity 2-A 





Printed in U.S.A. 


HERE COMES THE ‘BRIDE 


“The 30 Foot Bride” can cue numerous tie-ups and promo- 
tions and get your show plenty of attention, Exploit this 
angle to the limit via these suggestions: 
© Invite youngest and oldest married coup!es as guests of honor. 
® Have a couple married on stage: “The 20-Year-Old Bride of 
Our Town!” Promote gifts from cooperating stores, go after 
newspaper coverage. 
@ Invite as guests all local couples getting married during play- 
date of the picture. 
® Announce playdate with a special wedding invitation: “The 
State Theatre Announces With Pride the Marriage of ‘The 30 
Foot Bride of Candy Rock.” Opening date should be added. 


® Don’t forget flowers for the bride! A huge bouquet, to be 
displayed in the window of the cooperating florist, with ap- 
propriate credits. 

® Obtain an extra-large metal ring and gild it to simulate a 
wedding ring for the “bride.” Have it displayed in a large box, 
resting on cotton with a card bearing appropriate copy. 

® Go after stores which feature wedding outfits, household fur- 
nishings, gifts, wedding rings, etc., for tie-ups, window displays, 
contest prizes. 


® Post pictures of local bridal couples in theatre lobby with 
special offer from local photographer of weddings. 


® Radio deejay to offer guest tickets to listeners sending in post- 
card lists of most films having a number in title: “13 Hours 
By Air,” “3:10 to Yuma,” “20 Mule Team,” “24 Hours,” 
“711 Ocean Drive,” etc. 


BRIDAL GOWN 


“The 30 Foot Bride of Candy Rock” makes her wedding 
“gown” from a war-surplus parachute. If a *chute can be 
obtained locally display it in lobby or window with ap- 
propriate message. Also, give away swatches of parachute 
material: “This Piece of Parachute Is Part of the Wedding 
Gown of ‘The 30 Foot Bride,” etc. On local TV, try for 
seamstress or design contest—with live models—for most 
fetching “bridal gowns” created from parachute materials. 


BRIDAL SHOES 


Ask a neighborhood shoe store manager for the loan of the 
largest woman’s shoe available, and spot it in a special 
foyer display. Offer all feminine patrons free try-ons, with 
a pair of shoes of her own choice going to the “Cinderella” 
who can wear it comfortably. 


TWO TELOPS 


Style A, theatre and station identifications. Style B, theatre 
advertising only. Prices: $5.00 without imprint; $7.50 with 
imprint; $2.00 each additional slide or telop. Specify telop 
style and copy when you order from: QQ Title Card Co., 247 
West 46 Street, New York 36, N. Y. 


RADIO SPOT 


15 SECONDS: The funniest film in the history of roar-fare! 
“The 30 Foot Bride of Candy Rock”! Starring Lou Costello! 
In Amazoscope! “The 30 Foot Bride of Candy Rock!” State 
Theatre, now! 


Drive-In’s 


@ Have wedding march precede radio spot an- 
nouncements and your p.a. announcements. 


wearing wedding gowns. 


@ Signs on roads in succession: “Not Ten!” “Not 
Twenty!” “See ‘The 30 Foot Bride of Candy 
Rock’!” etc. 

@ Celebrate the wedding of “The 30 Foot Bride 
of Candy Rock” at the concession counter with 
special offerings, such as wedding cake, wed- 
ding punch, etc. 
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4 © If local police permit, tag tin cans to a ballyhoo 
car plastered with “Just Married” signs—‘‘Just 
Married! ‘The 30 Foot Bride of Candy Rock’! 
Add credits. 


USE STILLS 


Stull Nos. Art 1 and Art 2, cartoon impressions of Costello 
and his 30 foot bride, may be used in exploiting your show 
in several ways. Make a huge blow-up of Still No. Art 1 
drawing showing Costello kissing his bride, mount on card- 
board, cut out, color and attach it to the facade of your 
theatre above the marquee so it juts out from the building. 
A reverse blow-up can appear on the back of the figure so 
patrons see the display from either side. Use these sug- 
gestions: 


® Have amateur cartoonists try their hand at drawing a 30 foot 
bride, exactly that height, on long pieces of brown wrapping 
paper or on the sidewalk in chalk, in front of your theatre. 


® Offer the cartoons to a newspaper editor. 


® Have a local store share cost of imprinting one of the cartoons 
on throwaways for a color-in contest, with guest ticket prizes. 


Use those National Screen stills which show “The 30 Foot 
Bride of Candy Rock,” in a peep box exhibit or on a special 
“See” board for a lobby spot: 


Still No. 48—*SrE ‘The 30 Foot Bride’ Eat Breakfast by the Ton!” 
Still No. 49—*SrE ‘The 30 Foot Bride Win Her Man! Man?” 
Still No. 50—“Srr ‘The 30 Foot Bride’ Enjoy a Fire HoseShower!” 
Still No. 51—*‘Srer ‘The 30 Foot Bride’ Get Mad! Oh Boy!” 

Still No. 52—*Srk ‘The 30 Foot Bride’ Go Romantic!” 


WEDDING CAKE 


Work with local baker on a wedding cake large enough for 
lobby display. The “cake” can be constructed of tiered, 
round boxes, pyramided, and covered with frosting, candles 
and the usual decorations. Atop the cake should be a cutout 
of Costello and another of his bride in proportion, about 
five times as tall. Use a quantity of white boxes to hold 
small pieces of wedding cake to be distributed to disc jockeys, 
civic personalities, local VIP’s, etc., with message: “‘You 
Can Have This Piece of Cake and Eat lt Too, From the 
Wedding of ‘The 30 Foot Bride of Candy Rock.’ State The- 


atre,” etc. Offer pieces of the cake to patrons opening day. 


@@ Liff Flap for Your Advertising Campaign 


(Special Effects) 


Hollywood’s special effects 
men are the magicians of the 
movie industry. The word “im- 
possible” doesn’t exist for these 
workers of movie magic. 

“Our only limitation is the 
limitation of imagination,” says 
Irving Block, one of the partners 
in D.R.B. Productions, a com- 
pany dealing in special effects 
which, in cooperation with Co- 
lumbia Pictures, made “The 30 
Foot Bride of Candy Rock,” 
starring Lou Costello at the 
<q thane eae Theatre in Amazoscope. 

“Most frequently,” Block says, 
“our company is asked to create 
special effects for science-fiction 
films or the so-called ‘horror’ 
pictures. In ‘The 30 Foot Bride 
of Candy Rock,’ we are spoofing 
those. We have military missiles 
that write ‘I Love You’ in the 
sky instead of behaving as such 
missiles should. We have a ma- 
chine named Max that can move 
people backward and forward in 
time and perform a number of 
other equally exciting feats. 

“Our prize effect is achieved 


with lovely blonde Dorothy Pro- | - 


vine who, through Max’s hocus 
pocus, becomes 30 feet tall. She 
was our special problem because 
we had to dream what a girl that 
big would wear and eat and 
where she would sleep and even, 
since she gets married to Costello 
in the film, what she could use 
for a wedding ring!” 

Gale Gordon is also featured 
in “The 30 Foot Bride of Candy 
Rock.” Rowland Barber and 
Arthur Ross wrote the screen- 
play from a story by Lawrence 
Goldman. Jack Rabin and Block, 
who conceived the story idea, 
also created special effects along 
with Louis DeWitt. Sidney Miller 


directed the film which was pro- | 


duced by Lewis J. Rachmil. Ed- 
ward Sherman was. executive 
producer. 


(Max the Machine) 


Max, the time machine in Co- 
lumbia Pictures’ “The 30 Foot 
Bride of Candy Rock,” starring 
Lou Costello at the ..................0.. 
Theatre in Amazoscope, is a 
whimsical gadget with a talent 
for confusion which gets Costello 
into and out of many difficulties 
in the science-fiction comedy. 

Custom-built, Max is basically 
a box generously endowed with 
knobs and dials and a plastic 
bubble top. When Max is work- 
ing at top efficiency, his dials 
light up, the knobs spin and he 
gives off noises of various pitches 
and even says words in a reason- 
ably accurate imitation of Cos- 
tello’s own voice. 


(Provine Short) 


Dorothy Provine, beautiful 
blonde actress featured in the 
title role of Columbia Pictures’ 
“The 30 Foot Bride of Candy 
Rock,” science - fiction comedy 


starring Lou Costello at the) 


Fae ee Theatre in Amazoscope, 
is considered one of the most ex- 
citing of the new motion picture 
actresses. Dorothy is also brainy, 
a Phi Beta Kappa from the Uni- 
versity of Washington. 





(Mat 2-A; Still No. 49) Lou Costello is in love with every yard of 
| his gorgeous bride (Dorothy Provine), “The 30 Foot Bride of 





Science-fictioneers will be hard 
put to hold their heads up after 


Five, gets through with them in 





Columbia Pictures’ “The 30 Foot 
Bride of Candy Rock,” the hilar- 
ious screen spoof that reduced 
VESTED ORY Si gscecetetratire tresses Theatre 
audience to helpless laughter. 
Crazier and funnier than ever, 


i'as a time machine, an out-sized 
being (in this case a blonde and 
beautiful giantess), and _ the 
whole school of missilemanship. 
The picture was filmed in Amazo- 
scope. 

A rubbish collector and part- 
time scientist, Costello develops 
Max, the time machine, and Max 
turns Dorothy Provine, Lou’s 
| blonde girl friend, into a beauti- 
| ful, blushing, 30 foot bride. 
Costello is completely priceless 
|/as the clumsy garbage collector 
and amateur scientist. Miss Pro- 
vine is delightful, normal in 
stature or outsized, and Gale 
Gordon is perfect as her snob- 
bish uncle. 

Rowland Barber and Arthur 


ence-fiction comedy from a story 
by Lawrence Goldman. Jack 
Rabin and Irving Block con- 
tributed the story idea and, with 
Louis DeWitt, conceived the spe- 
cial effects. Sidney Miller di- 
rected the D.R.B. production for 
producer Lewis J. Rachmil while 
Edward Sherman served as exec- 
utive producer. 


Lou Costello, Mr. Funny Five by | 


Costello makes a comic shambles | 
out of such science-fiction cliches | 


Ross scripted the Columbia sci- | 


Candy Rock,’ Columbia Pictures’ comedy wonder-filmed in 
Amazoscope. 
(Review) | (General Advance) 


| Lou Costello, Mr. Funny Five 
|by Five himself, hilariously in- 
vades the world of science-fiction 
by starring in Columbia Pictures’ 
“The 30 Foot Bride of Candy 
Rock,” opening ..............00.. at the 
Rit boc Sade US ee oe Theatre, in Amazo- 
scope. Featured in support of 
Costello are Dorothy Provine and 
Gale Gordon. 

In addition to Costello’s con- 
siderable contribution to audi- 
ence merriment, “The 30 Foot 
Bride of Candy Rock” has such 
additional laugh inducers as 
Max, the time machine, a won- 
derful Costello invention which 
takes on some of the attributes 
of its inventor but is capable of 
projecting people backward in 
time, and the lovely Miss Provine, 
Lou’s light of love who becomes 
his 30 foot bride. 

Inevitably, Lou and his giant 
bride come in conflict with a 
missile unit of the Army but Max, 
after a series of fumbling at- 
tempts, sets everything right. 

Rowland Barber and Arthur 
Ross penned the screenplay of 
“The 30 Foot Bride of Candy 
Rock,” from a story by Lawrence 
Goldman. Special effects for the 
Columbia science-fiction comedy 
were devised by Jack Rabin, Irv- 
ing Block and Louis DeWitt; the 
first two conceived the story idea 
as well. A D.R.B. production, 
“The 30 Foot Bride of Candy 
Rock” was directed by Sidney 
Miller. Lewis J. Rachmil pro- 
duced and Edward Sherman was 
executive producer. 








(Opening Notice) 


Columbia Pictures’ “The 30 
Foot Bride of Candy Rock,” up- 
roarious new science - fiction 
comedy starring Lou Costello in 
AMAZOSCOPE, OPENS ...........cceceeeceneee 
72 Pi By CY 2 pee Theatre with 
Dorothy Provine and Gale Gor- 
don featured. Penned for the 
screen by Rowland Barber and 





Arthur Ross from Lawrence 


Goldman ’s story, the film was di- 
rected by Sidney Miller. The 
story idea for the comedy was 
supplied by Jack Rabin and Irv- 
ing Block who, together with 
Louis DeWitt, created the special 
effects for the D.R.B. production. 
Lewis J. Rachmil produced and 
Edward Sherman served as exec- 





utive producer. 








(Lou Costello) 


Lou Costello, Mr. Funny Five 
by Five, is wed to ‘‘The 30 Foot 
Bride of Candy Rock,” in Colum- 
bia Pictures’ new comedy which 
spoofs science-fiction films at 
1H OY Sie ee a ee re pe eR ns Theatre in 
Amazoscope. 

Costello’s wistful, mischievous 
small-boy quality is almost Chap- 
linesque in its effect. As a matter 
of fact, Lou first got notions of 
a show business career when he 
won a Charlie Chaplin contest 
at a home town (Paterson, N. J.) 
movie house. He hitched to 
Hollywood where, after working 
as a day laborer, he was given a 
chance as stunt man in a George 
K. Arthur comedy, “Circus 
Rookies.” Stunt work, extra and 
occasional bit roles kept Costello 
in Hollywood until he teamed 
with a straight man, John Grant, 
and worked himself into that 
spawning ground of many fine 
comedians, burlesque. 

In New York, Lou met his fu- 
ture partner, Bud Abbott. Their 
act attracted radio star Kate 
Smith, who put them on her 
show. The comedy team starred 
in “Streets of Paris’ and then 
made the movie, ‘“Buck Privates,” 
which catapulted them to movie 
stardom almost overnight. 

Featured in “The 30 Foot 
Bride of Candy Rock,” a D.R.B. 
production, are Dorothy Provine 
and Gale Gordon. 


(Costello Short) 

Lovable Lou Costello, Mr. Five 
by Five himself, was once en- 
gaged in the most unlikely (for 
him) profession. Costello, who 
stars in Columbia Pictures’ ‘The 
30 Foot Bride of Candy Rock,” 
science-fiction comedy at the 
Mocs otsse tore Theatre in Amazoscope, 
was a professional boxer long 
before he became famous as a 
screen comic. 





(Mat 1-A; Still No. 36) Lou Cos- 
tello and Max, the Wonder Ma- 
chine, create one of the funniest 
films in roar-fare, Columbia Pic- 
tures’ “The 30 Foot Bride of 
Candy Rock,” filmed in Amazo- 


| scope. 
































































» LOU COSTELLO 


DOROTHY PROVINE - GALE GORDON 


Screenplay by ROWLAND BARBER, ARTHUR ROSS 
Story by LAWRENCE L. GOLDMAN - Special Effects by JACK RABIN, 


Directed by SIDNEY MILLER - Story Idea by JACK RABIN, 
IRVING BLOCK + Produced by LEWIS J. RACHMIL 


A D.R.B. PRODUCTION - A COLUMBIA PICTURE 


s Barefacts: 


‘Dear Mis 
\'m crazy about my 
bride, but she’s grown 
nd keeps 
every 


new 


30 feet tall a 


getting bigger 


W- 
time she takes a sho 


er! What should | do? 


(signed) 5-x-5 





Dear 5-by-5: 
Call out the Army, the 


Navy and every movie- 
goer in town. Because, 


you’ve got the funniest 
show in the history 


of roar-fare! 





? . 
starring 


IRVING BLOCK and LOUIS De WITT 


Executive Producer, EDWARD SHERMAN 
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He gets a lot more girl than he 
bargained for— but he loves 


her every foot of the way! 


WONDERFILMED IN AMAZOSCOPE! 


wo LOU COSTELLO Te 


wit) DOROTHY PROVINE * GALE GORDON rowtano BarBer, ARTHUR ROSS | 


Story by LAWRENCE L. GOLDMAN : Special Effects by JACK RABIN, IRVING BLOCK and LOUIS De WITT 


Directed by SIDNEY MILLER - Story Idea by JACK RABIN, IRVING BLOCK 
Produced by LEWIS J. RACHMIL- Executive Producer, EDWARD SHERMAN 
A D.R.B. PRODUCTION - A COLUMBIA PICTURE 


It's a science-friction 
laugh masterpiece! 
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Amazoscope! 





starring 


LOU COSTELLO 


DOROTHY PROVINE -GALE GORDON 


Screenplay by ROWLAND BARBER, ARTHUR ROSS 
Story by LAWRENCE L. GOLDMAN - Special Effects by JACK RABIN, 
IRVING BLOCK and LOUIS De WITT 
Directed by SIDNEY MILLER - Story Idea by JACK RABIN, 
IRVING BLOCK - Produced by LEWIS J. RACHMIL 
Executive Producer, EDWARD SHERMAN 
A D.R.B. PRODUCTION - A COLUMBIA PICTURE 
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LOU COSTELLO 


with 


/ 
DOROTHY PROVINE- GALE GORDON 


Screenplay by ROWLAND BARBER, ARTHUR ROSS 
Story by LAWRENCE L. GOLDMAN « Special Effects by JACK RABIN, 
IRVING BLOCK and LOUIS De WITT 


Directed by SIDNEY MILLER - Story Idea by JACK RABIN, 
IRVING BLOCK - Produced by LEWIS J. RACHMIL 
Executive Producer, EDWARD SHERMAN 
A D.R.B. PRODUCTION - A COLUMBIA PICTURE 
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And the 
nation’s in 
an uproar 

as Mr. Funny 
= Five-by-Five 
tries to cope 
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a inches of 

= smoldering 
_ passion of this 
towering tootsie 
/ from Dinosaur 
| Springs! 








A SCIENCE-FRICTION 
MASTERPIECE 
in 


_| AMAZOSCOPE! 
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Screenplay by ROWLAND BARBER, ARTHUR ROSS 


IRVING BLOCK and LOUIS De WITT 
Directed by SIDNEY MILLER - Story Idea by JACK RABIN 
IRVING BLOCK - Produced by LEWIS J. RACHMIL 
Executive Producer, EDWARD SHERMAN 
A D.R.B. PRODUCTION - A COLUMBIA PICTURE 
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<2 AND SHORT 
ay OF IT... © 
"| The funniest | 
filminthe & 
history of 
roar-fare! 


He’s in love 
with a 30-foot 
gal—but somebody 
must have put 
him up to it! 
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«» LOU COSTELLO 


DOROTHY PROVINE: GALE GORDON # 
Screenplay by ROWLAND BARBER, ARTHUR ROSS 
Story by LAWRENCE L. GOLDMAN a 

Special Effects by JACK RABIN, 

IRVING BLOCK and LOUIS De WITT 
Directed by SIDNEY MILLER 

Story Idea by JACK RABIN, = 
IRVING BLOCK - Produced by LEWIS J. RACHMIL 
Executive Producer, EDWARD SHERMAN 
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A D.R.B. PRODUCTION «A COLUMBIA PICTURE 
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He swings into high 
hilarity with this tall 
tale about a little 
man and his taller- 
than-tall tootsie! By 
any measure, it’s 
packed with pleasure! 







WONDER- 
FILMED 





_ LOU COSTELLO 


witn DOROTHY PROVINE - GALE GORDON 


Screenplay by ROWLAND BARBER, ARTHUR ROSS 
Story by LAWRENCE L. GOLDMAN : Special Effects by JACK RABIN, 
IRVING BLOCK and LOUIS De WITT 
Directed by SIDNEY MILLER - Story Idea by JACK RABIN, 
IRVING BLOCK - Produced by LEWIS J. RACHMIL 
Executive Producer, EDWARD SHERMAN 
A D.R.B. PRODUCTION - A COLUMBIA PICTURE 
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Ad No. 103—42 Lines 


Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 





for Film and Theater Research 


http://wcftr.commarts.wisc.edu 
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